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Role: Communications and Marketing Officer 
Responsible for: N/A 
Responsible to: Fundraising Manager
Working hours: 3 days per week (22.5 hours)
Salary: £16,200-£18,000 actual salary (£27,000-£30,000 full-time equivalent) 
Location: Aldern House, Bakewell & home working. 

About the role 

We are seeking a Communications and Marketing Officer to join the Foundation during an exciting period of growth. You will work as part of a small team to deliver our fundraising strategy – by 2028 we aim to be raising £1 million a year to fund vital work in the National Park. A vital component to ensure we get there is building our communications and marketing function to drive growth and create real impact. 

We are looking for a creative and proactive communicator who is passionate about the Peak District, its wildlife and its communities. You’ll be someone who thrives in a small dynamic team and is confident working across digital platforms to tell compelling stories, engage supporters and grow our reach. You’ll bring fresh ideas, a collaborative spirit, and a keen eye for details – whether crafting social media content, managing campaigns, or supporting fundraising initiatives. 

This is a varied role that will work as part of a small team to ensure we raise the funds needed to support the Peak District to be enjoyed by everyone, forever. You will help to raise funds to:

· Protect our peatlands. The Park contains some of the most degraded upland peatland anywhere in Europe. We’re working to restore Peak District blanket bogs and peatland back to health, conserving this vital carbon capturing habitat for the future.
· Restore habitats. Nature is in crisis even in our National Park. We’re working to create bigger, better and more joined up habitats across the Peak District, supporting biodiversity and providing essential corridors for wildlife. 
· Connect people and communities to nature. The more people who are connected to nature, the more people will want to protect it. We are working to ensure people of all ages and backgrounds have opportunities to experience and care for our National Park.
· Ensure access for everyone. There are over 1,600 miles of paths within the National Park. We’re working to fund high quality path repair, improve access for people with disabilities and help more people enjoy their right to roam.
· Protect our cultural heritage. The Peak District landscape has been shaped by people. We’re working to protect and conserve these irreplaceable heritage sites, from historic buildings and industrial structures to pre-historic features.

If you’re enthusiastic about making a difference and helping protect and promote the UK’s first National Park, we’d love to hear from you. We are open to individuals looking to transition from other sectors. 

What you will be doing / key responsibilities 

Communications

· Implement the Foundation’s communications strategy to support our mission and fundraising goals
· Craft compelling narratives that highlight the impact of conservation, access and community engagement; and that celebrate the role of our supporters 
· Support fundraising colleagues to develop creative comms/marketing propositions within sponsorship pitches 
· Write press releases where appropriate 
· Ensure consistent messaging across all channels, aligned with the Foundation’s brand and values.

Marketing & Content Creation

· Manage and grow the Foundation’s presence across social media platforms (e.g. Instagram, Facebook, LinkedIn)
· Create engaging digital content including images, videos and graphics to promote campaigns and events
· Maintain and update the Foundation’s website, ensuring accessibility, relevance, and SEO/AI optimization
· Assist in design and sourcing of branded and promotional material.

Campaigns & Fundraising Support

· Plan and execute digital campaigns to generate new individual or corporate supporters, engage with existing donors, and raise awareness of the need to support the National Park
· Monitor and report on campaign performance using analytics tools, adjusting strategies for maximum impact
· Collaborate with fundraising colleagues to produce promotional materials and supporter communications, including email newsletters and our annual Impact Report. 

Stakeholder Engagement

· Build relationships with local media, influencers, and community partners to amplify the Foundation’s reach
· Represent the Foundation at public or supporter events when needed.

Monitoring & Evaluation

· Track and analyse digital engagement metrics to inform strategy and improve performance.
· Prepare regular reports for trustees and senior staff on communications outcomes and recommendations.
· Stay up to date with trends in digital marketing, nonprofit communications, and environmental storytelling.

Organisational responsibilities 

· Be a strong advocate for the Foundation, its activities and ambitions 
· Support, promote and implement equity, diversity, access and inclusion across all our work
· Keep the CRM system (Beacon) updated including contact permissions
· To perform such other duties as may reasonably be required including attending out-of-hours activities and functions such as fundraising events, networking events and presentations. 




Person Specification

	Criteria 
	Essential
	Desirable

	Experience
	Some experience in a communications, marketing, or public engagement role (including internships and volunteering)
	Experience working in/with fundraising teams or the wider voluntary sector 

	
	Experience creating content for digital platforms (e.g. social media, websites, newsletters)
	Experience developing and delivering communications campaigns or strategies 

	
	Confidence using digital tools (e.g. Canva, Mailchimp, social media scheduling tools)
	Experience working with press/media or writing press releases

	Skills
	Strong written and verbal communication skills, with the ability to tailor messages to different audiences 
	Familiarity with analytics tools (e.g. Google Analytics, social media insights)

	
	Ability to work independently and take initiative on projects 
	Photography, video editing and/or graphic design skills 

	
	Organised and able to manage multiple tasks, deadlines or projects
	

	
	Collaborative mindset and willingness to work across teams 
	

	
	Creative thinking and a proactive approach to problem solving 
	

	Knowledge
	Interest in the vision and mission of the Foundation 
	Knowledge of the Peak District National Park or similar outdoor environments 

	
	Understand the principles of good design or how to present information in visually appealing ways

	Knowledge of accessibility best practices in digital communications




What we can offer you 
· 25 days annual leave + bank holidays (pro-rata)
· Two wellbeing days (pro-rata) – additional paid leave to support your mental, emotional and physical wellbeing
· Enjoy your birthday as a paid day off 
· 2 days volunteer leave per year 
· Flexible working - we support hybrid and adaptable hours to suit your lifestyle 
· Family friendly policies – flexible hours and a culture of listening and support
· Getting to work in and around our beautiful Peak District National Park 

It may be necessary for the post-holder to undertake occasional duties outside of the normal working week (e.g. evenings and weekends) for which time off in lieu is given. Post-holder must have the ability to travel to meetings and events throughout the Peak District as required by the duties of the post.


How to apply  

The deadline for applications is 9am on Monday 1 December 2025. 

Interviews will take place on Monday 8 December and Tuesday 9 December. 
Please send a copy of your CV and a covering letter of no more than 500 words outlining your interest in the role and how your experience aligns with the person specification to hello@peakdistrictfoundation.org.uk. 
Interviews will take place on Monday 8 December and Tuesday 9 December. 
Thank you for your interest in this post. 
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